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Date of Hearing:  June 24, 2026 

ASSEMBLY COMMITTEE ON APPROPRIATIONS 

Buffy Wicks, Chair 

SB 1273 (Cabaldon) – As Amended May 28, 2026 

Policy Committee: Governmental Organization    Vote: 18 - 0 

      

      

Urgency:  No State Mandated Local Program:  No Reimbursable:  No 

SUMMARY: 

This bill revises advertising prohibitions for certain Department of Alcoholic Beverage Control 

(ABC) licensees related to instructional tasting events. 

Specifically, this bill:  

1) Repeals the limitation that certain information about or images of a retailer’s premises at 

which an instructional event for an ABC manufacturer or wholesaler licensee’s consumers is 

being held be relatively inconspicuous in an advertisement for the event. 

 

2) Repeals the prohibition on including video in such an advertisement and authorizes such an 

advertisement to contain a video, up to 60 seconds in duration, of the retailer’s premises, 

personnel, and customers. 

 

3) Prohibits such an advertisement from otherwise promoting a retailer beyond the retailer’s 

participation in the event. 

 

FISCAL EFFECT: 

Minor and absorbable costs to ABC to provide education and enforcement of the revised 

advertising rules.   

This committee sees a wide array of bills that propose to modify the scope of alcohol laws. 

Generally, the majority of proposals do not generate significant new workload for ABC, but 

taken together, these proposals could lead to significant new costs and future budget requests.  In 

this case, however, the proposed expansion of advertising privileges is relatively minor in scope 

and maintains safeguards against undue promotion of a retailer. 

COMMENTS: 

1) Purpose.  According to the author: 

This bill provides a targeted modernization to California’s tied-house 

laws…by allowing winegrowers and wine importers to use short-term 

video in advertisements promoting legally permitted consumer events 

like winemaker dinners and tastings.  Social media has changed 

dramatically since the Legislature last addressed this issue, and 
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platforms like Instagram, TikTok, and Facebook now overwhelmingly 

favor video content, leaving California vintners at a growing 

disadvantage in reaching their own customers. 

2) Background.  Tied-house Law.  California’s tied-house law prevents the vertical integration 

of the alcohol industry by keeping the manufacturer, wholesaler, and retailer separated.  

Generally, one type of license holder is not permitted to do business as another type of 

licensee, and licensees are prohibited from directly or indirectly giving away anything of 

value, such as free goods, services, or advertising, in connection with the sale or distribution 

of an alcoholic beverage.  Over the years, numerous exceptions to this tied-house prohibition 

have been enacted to authorize licensees to undertake otherwise prohibited activities. 

Instructional Events.  Existing law authorizes certain ABC manufacturer and wholesale 

licensees to conduct certain instructional activities, including tastings, regarding the 

licensee’s alcoholic beverages at a licensed retailer’s premises.  Existing law authorizes an 

advertisement for such an event to include limited information and images of the host 

retailer’s premises, personnel, and customers if the content is relatively inconspicuous within 

an overall advertisement and prohibits the use of video in such an advertisement.  This bill 

repeals these limitations and authorizes such an advertisement to include a 60-second video. 

3) Support and Opposition.  This bill is supported by beer and wine associations, with the 

Napa Valley Vintners arguing, “a winery attempting to promote a legally permitted consumer 

event through static images and text is operating at a severe and growing disadvantage 

compared to what the platforms’ own design rewards.” 

This bill is opposed by Alcohol Justice, which argues “allowing producers to create 

advertising on behalf of retailers would continue the process of cutting down those 

protections” essential for “limiting runaway marketing that ends up targeting the most 

vulnerable.” 

4) Related Legislation.  AB 1991 (Aguiar-Curry) authorizes certain ABC licensees to furnish 

tastes of alcoholic beverages as part of a bona fide market research study undertaken by the 

licensee to measure consumer perceptions of the licensee’s alcoholic beverage.  AB 1991 is 

pending hearing in the Senate Governmental Organization Committee. 
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