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ASSEMBLY THIRD READING 

AB 2413 (Ransom) 

As Amended  April 8, 2026 

2/3 vote 

SUMMARY 

Prohibits certain large-format public advertisements from being published or displayed using 

public money if the advertisement features a photograph of an elected official affiliated with the 

agency that paid for the ad. 

Major Provisions 

1) Prohibits a large-format public advertisement from being published or displayed at public 

expense if both the following criteria are met: 

a) The large-format public advertisement includes the photograph of an elected officer 

affiliated with the agency that produces or purchases the large-format public 

advertisement, and is prepared in cooperation, consultation, coordination, or concert with 

the elected officer. 

b) The costs of distribution of the advertisement are paid for with public money, or the costs 

of design, production, and printing are paid for with public money, and the design, 

production, or printing is done with the intent of publishing or displaying the 

advertisement. 

2) Defines a "large-format public advertisement," for the purpose of this bill, to mean any of the 

following: 

a) A billboard. 

b) Wrap on a bus or other public transportation vehicle. 

c) Advertisements affixed to a bus stop or other public infrastructure. 

d) Other public advertisements that are 24 inches by 36 inches or more in size and that are 

specified by regulation. 

COMMENTS 

The Political Reform Act (PRA) has specific rules about sending mass mailings that feature 

public officials at public expense, which may otherwise be construed as promotional political 

advertising instead of informational communications. This bill creates a similar new prohibition 

that prohibits a large-format public advertisement from being published or displayed if the ad 

features an elected official affiliated with the agency that prepared the ad and the costs of 

distribution or design of the ad were paid for with public funds. 

The author cites two main examples that warrant the need for this bill: (a) a billboard campaign 

paid for by the San Joaquin Valley Air Pollution Control District, which included large photos of 

locally elected board members and (b) physical and digital billboards along freeways and 
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thoroughfares around Sacramento that include a photograph of Sacramento County Sheriff Jim 

Cooper. 

California voters passed an initiative, Proposition 9, in 1974 that created the Fair Political 

Practices Commission (FPPC) and codified significant restrictions and prohibitions on 

candidates, officeholders and lobbyists. That initiative is commonly known as the PRA. 

Amendments to the PRA that are not submitted to the voters, such as those contained in this bill, 

must further the purposes of the initiative and require a two-thirds vote of both houses of the 

Legislature. 

According to the Author 

"California is a leader in providing strong protections to ensure fair elections that prohibit public 

dollars from being used for political advertising. Unfortunately, current law does not extend 

these protections to situations where publicly funded billboards prominently display elected 

officials' images. AB 2413 would close this gap in current law by prohibiting public funds from 

being used to feature elected officials' images on costly billboards. In doing so, this bill would 

further protect the public's trust in responsible government spending." 

Arguments in Support 

In support of this bill, the Fair Political Practices Commission, writes: "The Political Reform Act 

of 1974 (PRA) currently prohibits certain mass mailings from being sent at the public expense if 

they feature an elected official or include the name, office, photograph, or other reference to an 

elected officer affiliated with the agency that produces or sends the mailing. 

"AB 2413 would add a similar prohibition for large-format public advertisements, as defined, 

that includes the photograph of an elected officer affiliated with the agency that produces or 

purchases the large-format public advertisement, and is prepared in cooperation, consultation, 

coordination, or concert with the elected officer." 

Arguments in Opposition 

None received. 

FISCAL COMMENTS 

According to the Assembly Appropriations Committee, minor and absorbable costs to the FPPC 

to update informational materials and provide related education and enforcement. 

VOTES 

ASM ELECTIONS:  8-0-0 

YES:  Pellerin, Gallagher, Bennett, Berman, Elhawary, Johnson, Solache, Stefani 

 

ASM APPROPRIATIONS:  14-0-1 

YES:  Wicks, Hoover, Aguiar-Curry, Caloza, Dixon, Fong, Mark González, Krell, Pacheco, 

Pellerin, Sharp-Collins, Solache, Ta, Tangipa 

ABS, ABST OR NV:  Arambula 
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UPDATED 

VERSION: April 8, 2026 

CONSULTANT:  Nichole Becker / ELECTIONS / (916) 319-2094   FN: 0002481 


