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Date of Hearing: April 22, 2026

ASSEMBLY COMMITTEE ON APPROPRIATIONS
Buffy Wicks, Chair
AB 1991 (Aguiar-Curry) — As Amended March 9, 2026

Policy Committee: Governmental Organization Vote: 22-0
Urgency: No State Mandated Local Program: No Reimbursable: No
SUMMARY:

This bill authorizes certain alcohol manufacturers licensed by the Department of Alcoholic
Beverage Control (ABC) to furnish tastes of alcoholic beverages as part of a bona fide market
research study undertaken by the licensee to measure consumer perceptions of the licensee’s
alcoholic beverage.

This bill also establishes taste test rules, such as requiring the taste test be administered by an
employee certified under a Responsible Beverage Service (RBS) training program; prohibiting
the taste test from occurring in a location licensed by ABC except for the authorized licensee’s
own premises; and prohibiting taste test data, analyses, or conclusions from being used in
connection with advertising or promotional activity.

FISCAL EFFECT:

Likely minor and absorbable costs to ABC in the first year of implementation, but costs of an
unknown amount, potentially in excess of $150,000, to ABC for enforcement in subsequent
years (Alcohol Beverage Control Fund).

This committee sees a wide array of bills that propose to modify the scope of alcohol laws.
Generally, the majority of proposals do not generate significant new workload for ABC, but
taken together, these proposals could lead to significant new costs and future budget requests. In
this case, there are approximately 8,500 licensees eligible to furnish tastes of alcohol pursuant to
this bill. ABC notes the fiscal impact in future years is largely unknown and may require a
budget change proposal, dependent on how frequently licensees utilize the privilege, how many
complaints ABC receives, and related enforcement needs.

COMMENTS:

1) Purpose. According to the author:

Sensory tastings are a common practice across the food and beverage
industry and give producers valuable feedback to improve products
and respond to changing consumer preferences. Alcoholic beverage
producers were previously able to conduct these kinds of tastings
under ABC guidance until 2009. This bill restores that ability in a
transparent and consistent way.



2)
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This bill is supported by alcohol manufacturer associations and the Insights Association.

Background. Tied-house Law. California’s tied-house law prevents the vertical integration
of the alcohol industry by keeping the manufacturer, wholesaler, and retailer separated.
Generally, one type of license holder is not permitted to do business as another type of
licensee, and licensees are prohibited from directly or indirectly giving away anything of
value, such as free goods, services, or advertising, in connection with the sale or distribution
of an alcoholic beverage. Over the years, numerous exceptions to this tied-house prohibition
have been enacted to authorize licensees to undertake otherwise prohibited activities.

Alcohol Tastings. Existing law allows certain ABC licensees entities to provide limited
alcohol tastings to consumers to promote a product or brand. These tastings generally take
place at the premises of an on-sale retail licensee, such as a bar or restaurant. The tasting
must be sponsored by the alcohol supplier or brand, not the retailer, conducted by a properly
trained representative of the sponsoring licensee, and be for the purpose of educating
consumers about the product’s quality and characteristics. The tasting is also subject to strict
per-serving and per-day limits. Existing law also allows certain ABC manufacturer licensees
to conduct their own on-site tastings at their places of production. These tastings may be
offered for free or charge, following specific rules for each license type. This bill authorizes
and establishes rules for another type of alcohol tasting, allowing certain manufacturer
licensees to conduct sensory tastings of the licensee’s product as part of a bona fide market
research study.
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